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The project

Inscribed on the Representative List of the
Intangible Cultural Heritage of Humanity,
Mediterranean Diet is an integral part of
the Mediterranean identity. It involves a set
of skills, knowledge, rituals, symbols and
traditions concerning cultures, landscape,
lifestyle and ways to work characterising a
powerful industry.

Nevertheless, some Mediterranean rural
regions seems to underestimate these
mechanisms and suffer natural and
demographic handicaps caused by the
lack of awareness of the economic
potential of this part of the Med cultural
identity.

MD.net  Project challenges the
problems of currently neglected and
undeveloped opportunities of the
Mediterranean Diet.

The main objective of the project is to
strengthen exploration of the
Mediterranean Diet according to the
UNESCO Med Diet Convention, blending
comprehensive  Mediterranean  Diet
concepts with innovative tools.

The project will use both traditional and
creative measures (as sharing economy)
starting cooperation of quadruple helix
stakeholders in order to lift the MD
economy to new quality levels.

Start date Budget
— 01022018 — — €37M ——
Partners Associated partners
13 17
Countries Duration
9 — 48 months —

Objectives

Ol. Strengthen exploration of the
Mediterranean Diet MD according to
the UNESCO Med Diet Convention,
blending comprehensive MD
concepts with innovative tools, and to
recognise MD as an opportunity for
smart economic growth of remote
rural areas.

02. Strengthening the exploitation of the
MD, through the UNESCO MD regions
and enlarging  the  territories
subscribing the UNESCO Med Diet
Convention;

03. Promoting the Med Diet in the
international market by addressing the
whole MD systems of its distinctive
products around which to build an
innovative integrated branding for
marketing and hi-tech networked
complementary services.

04. Conjugating the MD with offers
targeting  specific  communities
through slow tourism.

06. Creating a durable network
between users, local communities,
enterprises, research and public
administrations to promote new
opportunities of MD products and
services for young generations.




